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ENGLISH VERSION

Instructions : Figures on right side indicate the marks.

Discuss in detail the various stages involved in the 20
Consumer Buying Process.

OR
(a) Extensive Problem Solving Behaviour 10
(b) Limited Problem Solving Behaviour 10
Discuss in detail the impacts of value and lifestyle on 20
Consumer behaviour.

OR
(@) Clarify the role of perception in Consumer behaviour. 10
(b) What is Learning ? Explain the components of 10

Learning.

(@) What is Opinion Leadership ? Discuss the characteristics 10
of Opinion Leadership.

(b) Profile of Opinion Leadership. 5
OR
(a) Explain the process of Opinion Leadership. 10
(b) Measurement of Opinion Leadership. 5
Explain the impacts of information technology on 15
consumer behaviour.
OR
(@) Explain various models of Consumer Decision Making. 10
(b) Write a note on Economic Man. 5
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